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Executive Summary 

 
Overview: 
The globalization of world markets has led to rapid growth and higher market capitalizations in Europe. How 
has this impacted the U.S.? Are the U.S. markets really losing their competitive edge? Concerns about the 
competitiveness of the U.S. capital markets have led many companies to reevaluate their exchange listing 
strategies. Is U.S. regulation too stringent? Are companies shying away from U.S. exchanges in favor of 
international ones? Are IPOs losing their luster to private markets?  What will be the impact of exchange 
consolidation? What does this mean for your company? 
 
Five years have passed since Sarbanes-Oxley (Sarbox) was implemented. It’s debatable whether or not this 
regulation has deterred foreign companies from listing in the U.S. but what isn’t debatable is that many 
believe that there’s too much regulation in the U.S. and that Sarbox should be eased (especially for small 
companies) in order to enable the U.S. markets to stay competitive. 
 
In recent years, London, especially the AIM market, has been attracting more IPOs than New York but 
increasingly companies are seeking alternatives to raising capital from exchange listings. In fact, last year, 
more money was raised in the private placement market than from IPOs on all of the major exchanges in the 
U.S. 
 
Global markets are growing and in an effort to capture market share, exchange consolidation will likely 
continue but technology and regulation are the major drivers of change.  But with the advent of NMS 
regulation and the hybrid market at the NYSE, short-term visibility about investor trades has decreased for 
some companies which can be a major concern given the increased influence of activist shareholders. 
 
The report provides an overview of the issues in the exchange landscape, the impact of Sarbox legislation 
and details the pros and cons of listing on a particular exchange. In addition, a survey is included which 
encompasses the sentiment of executives from U.S., Europe and Asia about regulation and exchanges. A 
total of 127 responses were received. 
 
Key Survey Findings: 
• The majority of the 127 executives surveyed believe that Sarbanes-Oxley should be eased and not 
eliminated. One executive stated that “Sarbox is a necessary insurance payment against risk.” 
• Nearly half of U.S. and European IROs believe it is worth a premium to list on the NYSE while 82% of 
executives from Asia believe a premium is warranted. 
• Although most executives are satisfied with their current exchange, “Valuation” would influence 39% of 
Asian executives to switch exchanges while 36% of U.S. and European IROs said that “Liquidity” would 
influence their decision to switch exchanges. 
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Innovative Solutions to Build and Maintain Shareholder Value 

Thomson Financial Corporate Services 

With 15 years of experience serving the Investor Relations needs of more than 4,500 corporations worldwide, partner 
with Thomson and leverage our significant investments in content, people, and technology to navigate today's dynamic 
markets.  Combine Thomson's sophisticated desktop solutions, unrivalled advisory services, and industry-leading 
communications technologies to: 

  •  Understand and explain what is driving valuation relative to your peers and to the overall market. 

  •  Identify and target potential investors. 

  •  Predict the reaction of your shareholders to corporate and market changes. 

•  Implement reliable, effective and compliant communications programs to reach and engage your 
internal and  external audiences. 

  •  Measure the effectiveness of your overall IR efforts 

For more information about this report, please contact Arzu Cevik at arzu.cevik@thomson.com. 

Contact us at:  www.thomson.com/financial / tfcorporate@thomson.com 

North America: 866 915-9891 

Europe: +44 207 369 7199 

Asia: +852 2533 5564 

 
Important Notice 
This disclaimer is in addition to and not in replacement of any disclaimer of warranties and liabilities set forth in a written 
agreement between Thomson and you or the party authorizing your access to the Service ("Contract Disclaimer"). In the 
event of a conflict or inconsistency between this disclaimer and the Contract Disclaimer the terms of the Contract 
Disclaimer shall control. 
  
By accessing these materials, you hereby agree to the following: 
These research reports and the information contained therein are for your internal use only and redistribution of this 
information is expressly prohibited.  These reports, including the information and analysis, and any opinion or 
recommendation included in the reports are not intended for investment purposes and do not constitute investment 
advice or an offer, or an invitation to make an offer, to buy or sell any securities or any derivatives related to such 
securities.  Nor do these reports constitute or contain legal advice.  If you require legal advice, you should consult with 
your own counsel. 
  
Thomson does not warrant the accuracy of the reports for any particular purpose and expressly disclaims any warranties 
of merchantability or fitness for a particular purpose; nor does Thomson guarantee the accuracy, validity, timeliness or 
completeness of any information or data included in these reports for any particular purpose. Thomson is under no 
obligation to provide you with any current or corrected information.  Neither Thomson, nor any of its affiliates, directors, 
officers or employees, will be liable or have any responsibility of any kind for any loss or damage (whether direct, 
indirect, consequential, or any other damages of any kind even if Thomson was advised of the possibility thereof) that 
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you incur in connection with, relating to or arising out of these materials or the analysis, views, recommendations, 
opinions or information contained therein, or from any other cause relating to your access to, inability to access, or use of 
these materials, whether or not the circumstances giving rise to such cause may have been within the control of 
Thomson.  
  
The information provided in these materials is not intended for distribution to, or use by, any person or entity in any 
jurisdiction or country where such distribution or use would be contrary to law or regulation or which would subject 
Thomson or its affiliates to any registration requirement within such jurisdiction or country.  
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